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Over the past two years, economic development in 
Greater Richmond has accelerated on all fronts and 
has emerged from COVID stronger than ever.

The region’s pipeline has only increased with GRP’s 
project wins doubling compared to last fiscal year 
and even surpassing five-year goals well ahead of 
schedule. 

Since 2018, the Greater Richmond Partnership 
and its local partners at the City of Richmond and 
counties of Chesterfield, Hanover and Henrico have 
won more than 64 projects from companies who 
projected to create more than 9,198 new jobs, invest 
$2.64 billion in the region and impact close to 10.7 
million square feet of commercial real estate. 

In calendar year 2021 alone, based on the number of 
projects on a per capita ratio, Richmond jumped to 
#3 in the U.S. in metros with a population more than 
1 million, outranking cities like Dallas, Chicago and 

Houston. The progress is so notable that GRP was 
named among the top 20 economic development 
organizations by Site Selection magazine. 

As you will read in this publication, this year’s major 
accomplishments list a series of mega-projects in 
either jobs, capital investment or real estate square 
feet. Two of this year’s largest success stories are 
tied to ESG (Environmental, Social and Governance), 
an effort that GRP is committed to encouraging and 
promoting. Both CoStar and the LEGO Group have 
mentioned ESG as an important cornerstone in their 
talent recruitment and development programs.

We know that more and more companies are 
measuring a community’s strengths in ESG factors 
– including Diversity, Equity and Inclusion (DEI) 
as well as sustainability – in how they are scoring 
communities against one another. 

And we feel that Richmond has a significant 

VISION

Greater Richmond will be the top 
mid-sized region in the U.S. for 
companies to invest. 

MISSION

To aggressively generate economic opportunities 
that create quality jobs for residents in the region and 
increase the tax base for needed community services.

Sal Mancuso
Chair, Greater Richmond Partnership  
and EVP + CFO, Altria Group, Inc.

Two mega-projects, surpassing 5-year goals plus  

a top organizational accolade — a year to remember

advantage here. After all, our talent is very diverse 
with a non-white population of 39 percent versus 
28 percent nationally. We’re home to two HBCUs as 
well as community colleges and universities with 
very diverse student populations training tomorrow’s 
diverse talent today. And with Dominion Energy’s 
goal to be the most sustainable energy company in 
the country, we are seeing increased interest from 
companies prioritizing sustainability and net zero 
carbon goals. 

With careful planning and more wins from the 
Greater Richmond Partnership, the region is primed 
to succeed in today’s challenging landscape.
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BUSINESS  
DEVELOPMENT

Demand has been at an all-time high for data and 
information requests. Site location professionals 
and company decision-makers are providing shorter 
turnaround times and GRP has provided excellent 
results in the truncated project time frames.

The Business Development team generated and 
qualified leads through outreach attraction efforts and 
by the fiscal year’s end, had gathered more than 200 
active projects and leads. Methods included virtual 
and in-person meetings as well as automated and 
custom lead generation techniques.

However, GRP’s focus relies on highly-qualified leads 
— quality over quantity. Over the last two years, the 
Business Development team has heavily vetted leads 
in order to save efficiencies on the regional and local 
levels.

This year, a new Business Development Committee 
was created which consists of investors to help 
advise the team on strategy, provide insights into 
industry clusters and plan for travel to call on 
prospects together.

In the following pages, you will read about the ramp 
up following the pandemic lock-down: success stories 
such as the LEGO Group, CoStar, Walgreens, EAB plus 
nine more location decisions. It was one of the busiest 
times in GRP’s history and the results show it.

MARKETING MISSIONS
The Business Development team returned to the road 
with an optimistic yet cautionary travel schedule 

spanning domestic and international trade shows. 
From Washington, D.C., to Cologne, Germany, and 
many points in-between, the team made connections 
across the globe on behalf of the region.

INBOUND MISSIONS p
The team also hosted several site location consultants 
in-market including a four-some in January which 
was dual-purposed for an Investor Forum panel. 
Moderated by Chris Lloyd of McGuireWoods 
Consulting, panelists included Kim Moore of 
Newmark, Marcus Panasewicz of Deloitte,
Brooklin Salemi of BDO as well as Leslie Wagner of 
Ginovus.

The team worked with the Czech Embassy in June 
to host a day-long information session. Experts from 
our locality’s economic development offices as well 
as Global Assistance Program service providers 
spoke with company representatives on what Greater 
Richmond can offer expanding European firms.

The Jan. 2022 Investor Forum invited site location 
consultants to Greater Richmond
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Site Selectors Guild annual conference, San Diego, Calif. Bio International, San Diego, Calif.

Transatlantic Business + Investment Council mission to Italy
Composites and Advanced  
Materials Expo, Dallas, Texas

Welcoming a Czech delegation to Greater Richmond Anuga FoodTec,  
Cologne, Germany

Logistics Development Forum,  
Vail, Colo.

Washington, D.C.
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CHALLENGE
In Fall 2021, GRP received a call 
from a consulting group inquiring 
about a large parcel site for a major 
manufacturing operation of a global 
brand.

PARTNERS
Chesterfield County, Virginia 
Economic Development Partnership 
(VEDP), Port of Virginia + Dominion 
Energy

COMPETITION
The LEGO Group was eligible for 
state and local incentives, including 
from the Virginia Talent Accelerator 
Program, among others.

SOLUTION
GRP provided both existing and 
customized research and marketing 
materials and worked to identify 
real estate solutions and respond to 
the data requests.

By December, the company 
narrowed in on Chesterfield 
County’s Meadowville Technology 
Park. The GRP team assisted 
with client presentations, set up 
employer and workforce interviews 
and hosted clients on multiple site 
visits throughout early 2022.

“Our factories are located close 
to our biggest markets, which 
shortens the distance our products 
have to travel. This allows us 
to rapidly respond to changing 
consumer demand and helps us 
manage our carbon footprint,” said 
Carsten Rasmussen, LEGO Group’s 
Chief Operating Officer.

NEXT STEPS
Construction will begin in the fall of 
2022 and will mostly be completed 
in 2025. To meet growing demands, 
a temporary packing site will open 
in 2024 with nearly 500 workers.

Success Story: The LEGO Group

We were impressed with all that Virginia  
has to offer, from access to a skilled workforce,  
support for high-quality manufacturers  
and great transport links.

“
Niels B. Christiansen  

CEO, the LEGO Group1,761 $1b 1.7m
Capital  

Investment
Square Feet  

Impacted
Announced  

Jobs
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CHALLENGE
In Fall 2021, an existing business 
in the City of Richmond was 
considering a major expansion 
for its research and technology-
heavy divisions and secondary 
headquarters location.

PARTNERS
City of Richmond + VEDP

COMPETITION
Virginia successfully competed 
with other states in the mid-Atlantic 
and Southeast for the project.

SOLUTION
GRP provided regional and local 
information regarding workforce 
and quality of life assets to ensure 
CoStar would have a sufficient 
talent pool to attract to its new 
office.

“The strong partnerships we 
have established with the 
Commonwealth of Virginia, the 
City of Richmond and institutions 
of higher education such as VCU, 
will be critical for our continued 
growth,” said Andy Florance, 
Founder and Chief Executive 
Officer of CoStar Group. “Virginia, 
Richmond and Costar Group all 
have bright futures ahead, and we 
are excited to grow together.”

NEXT STEPS
Construction is set to begin in 2023. 
At 425 feet tall, the main tower 
could become the tallest building 
in the Richmond Region when 
completed in 2024. In the meantime, 
CoStar purchased a 5-story 
117,448 sq.ft. office building in the 
Manchester neighborhood for $20 
million. 

Success Story: CoStar Group

Richmond is a growing community with 
access to a deep pool of diverse, highly-skilled 
workers, a vibrant culture of innovation  
and a wonderful quality of life for our existing 
and future employees.

“
Andy Florance

Founder + CEO, CoStar Group 2k $460m 750k
Capital  

Investment
Square Feet  

Impacted
Announced  

Jobs
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CHALLENGE
In Fall 2021, a consultant was 
seeking distribution space for a 
micro-fulfillment facility. The client 
sought to increase the customer 
experience and expand new 
delivery services.

PARTNERS
Hanover County + VEDP

COMPETITION
Virginia successfully competed 
with several other states for the 
project and will support the job 
creation with supporting employee 
recruitment and training activities.

SOLUTION
The Greater Richmond Partnership 

completed a regional Request for 
Proposal to assist Hanover County 
and VEDP.

“Fulfillment centers like this one in 
Virginia are dedicated to fulfilling 
retail prescription orders and play 
an important role in our effort to 
create the pharmacy of the future, 
one that further enables our store 
pharmacy teams to spend more 
of their time providing front-line 
patient care,” said Lisa Badgley, 
Walgreens Senior Vice President of 
Operations.

NEXT STEPS
Construction is underway in the 
Atlee Station Logistics Center 
where Walgreens will operate. 

Success Story: Walgreens

249 $34m 66k
Capital  

Investment
Square Feet  

Impacted
Announced  

Jobs

The Greater Richmond area was selected  
due to its favorable business climate,  
able workforce and premier location.

“
Lisa Badgley 

Senior Vice President of Operations, Walgreens
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CHALLENGE
In Spring 2021, GRP completed a 
regional Request for Proposal for 
VEDP. The response was developed 
for a company that was considering 
a headquarters campus.

PARTNERS 
Henrico County + VEDP

COMPETITION
Virginia successfully competed 
with other existing EAB locations 
across the country for the project. 
As the process progressed, GRP 
learned EAB had acquired several 
companies that would compete for 
the expansion.

SOLUTION
GRP provided information and 
data regarding the talent pool 
and quality of life overview for 
corporate executives who were not 
familiar with its current location.

“We are proud to have been 
recognized as one of the top 
workplaces in Richmond for each 
of the past six years, and providing 
a more flexible, hybrid workspace 
will strengthen our ability to attract 
and retain the local talent we need 
to continue helping our partner 
institutions meet the complex 
challenges facing the education 
sector,” said EAB President, 
Marketing and Enrollment 
Solutions, Chris Marett. 

The EdTech company’s new 
location in Innsbrook was recently 
designated as a technology zone — 
a first for Henrico.

NEXT STEPS
To facilitate the growth, the firm 
plans to relocate from two locations 
and consolidate its Richmond-
based operations into one office 
space at the former SunTrust 
Building in Henrico County.

Success Story: EAB

206 $6m 70k
Capital  

Investment
Square Feet  

Impacted
Announced  

Jobs

EAB is deeply committed to the Richmond 
area, and we believe our long-term investment 
will serve Henrico County, the Greater 
Richmond community and our growing 
employee base for many years to come.

“
Chris Marett 

EAB President, Marketing and Enrollment Solutions
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MORE  
SUCCESS
STORIES

A. DUIE PYLE
A. Duie Pyle, a premier provider of asset and non-
asset-based supply chain solutions, will establish 
a 50-door cross-dock service center in the City of 
Richmond, creating 25 new jobs in the Commonwealth. 
“This strategic expansion enables us to improve 
shipping and schedules, while strengthening our 
overnight delivery capabilities to neighboring states,” 
said Peter Latta, Chairman and CEO of A. Duie Pyle.

ARC ENERGY SERVICES
ARC Energy Services, the Veteran-owned specialty 
mechanical contracting company serving the power 
and process industries, announced the opening of a 
new office in Hanover to accommodate growth and 
leverage the area’s diverse talent pool. “The area 
provides immediate access to local talent and skilled 
labor that we need to service our clients,” said Roddy 
Phillips, President & CEO.

IFIT HEALTH AND FITNESS
iFIT Health and Fitness, the parent company of Nordic 
Track, leased a 405,000 sq.ft. building in Chesterfield 
for a distribution center. The company is expected to 
create 40 jobs and invest $2.5 million.

INTACT TECHNOLOGY
Intact Technology, an IT leader that delivers 
meaningful business outcomes through adoption-
focused IT software consulting and managed 
services, announced a $1.5 million expansion in the 
City of Richmond with 125 employees. “It has been 
a pleasure to work in partnership with the talented 
and thoughtful people within the Virginia Economic 
Development Partnership, the City of Richmond, and 
the Greater Richmond Partnership to find the right 
home for our continued growth,” said Jesse White, 
Chief Executive Officer of Intact Technology.

LION ELECTRIC
Canadian-based Lion Electric Co., manufacturer of 
zero-emission vehicles, will open a sales office and 
warehouse in the City of Richmond. 

LOWE’S
Lowe’s Home Improvement committed to a 1.2 million-
sq.ft. facility for a $44.7 million distribution center at 
Deepwater Industrial Park in the City of Richmond and 
hire 100 employees.

MAX SCHLATTERER GMBH & CO. KG
Max Schlatterer GmbH announced it will establish 
its first U.S. location in Chesterfield with a sales and 
distribution center for its drive belts, conveyor belts, 
specialty belts, garniture tapes and suction tapes 
products. The company will hire 10 workers to begin 
operations with plans to grow its business in U.S. 
markets.

RICHMOND NATIONAL GROUP q
Richmond National Group, Inc., a start-up specialty 
property and casualty insurance holding company, will 
invest at least $175,000 to establish its headquarters 
in Henrico. It is expected to create approximately 70 
new jobs over the next three years. “We chose to 
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Company Announced Jobs Capital Investment Square Feet Impacted Locality

A. Duie Pyle 25 $8,279,105 16,590 City of Richmond

ARC Energy Services 3 $100,000 2,500 Hanover County

CoStar Group 2,000 $460,000,000 750,000 City of Richmond

EAB 206 $6,000,000 70,000 Henrico County

iFIT Health + Wellness/Nordic Track 40 $2,500,000 405,000 Chesterfield County

Intact Technology 125 $1,500,000 8,227 City of Richmond

The LEGO Group 1,761 $1,043,000,000 1,700,000 Chesterfield County

Lion Electric 5 $200,000 8,252 City of Richmond

Lowe's 100 $44,735,820 1,200,000 City of Richmond

Max Schlatterer GmbH & Co. KG 10 $1,500,000 n/a Chesterfield County

Richmond National Group 70 $175,000 10,537 Henrico County

Starplast 300 $17,700,000 228,000 Chesterfield County

Walgreens 249 $34,200,000 65,686 Hanover County

start our specialty insurance company in the Richmond, Va., 
area primarily due to its deep talent pool of insurance and 
financial services professionals and its favorable business 
environment,” said Richmond National Group President and 
Chief Executive Officer Joseph C. Kavanagh.

STARPLAST u
Starplast USA, subsidiary of Israeli company Starplast, 

will invest approximately $17.7 million to develop a 
new manufacturing facility in Chesterfield. The high-
performance plastic producer will create 300 new jobs over 
five years. “Starplast chose Chesterfield County for its new 
manufacturing operation because the geographic location 
is very attractive, especially given its proximity to the 
East Coast and The Port of Virginia,” said Starplast Chief 
Executive Officer Danny Schwartz.
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207
Newly-identified  
Projects + Leads

$1.62b4,894

4.45m

13
Capital InvestmentNew Jobs  

(as stated by company)

Square Feet of  
Real Estate Impacted

Projects

ANNOUNCED PROJECTS 2021-2022

PROSPECT PIPELINE

42
Prospect Visits  
to the Region

PROJECT
ORIGINATION
n Domestic
n International

LEAD SOURCE
n GRP generated
n Referrals

68%

32%

69%

31%
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When the Greater Richmond Partnership assists 
a company in opening a new facility in the region, 
we see an economic ripple effect throughout our 
community: the company purchases or leases real 
estate; the company hires employees or vendors 
to perform services that they choose not to do 
on their own (such as maintenance or security); 
the company purchases local goods and utilities; 
the employees spend their wages on housing, 
transportation, groceries, etc.

The wages paid to its employees continue year-
after-year, as long as the company keeps its Greater 
Richmond-area operation open. That company will 
also continue to purchase raw materials, goods and 

services from local businesses. The new economic 
ripple benefits the next local business when the 
company and its employees spend their money. And 
so on, and so forth. 

Thus, benefits of a new or expanded company in 
Greater Richmond continue, year-after-year, long 
after the publicized announcement.

13
Projects

9,658
Direct, Indirect  
+ Induced Jobs

$539.4m
Direct, Indirect  
+ Induced Wages

$1.02b
Wealth Creation

$1.62b
Capital Investment

The building of local wealth creation improves 
the ability of Greater Richmond to:
n Ensure local economic stability
n Increase asset ownership
n Anchor jobs locally
n Help achieve key environmental goals
n Expand the provision of public services

ECONOMIC  
IMPACT
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MARKETING

Historically, business development and lead 
generation efforts have been touted as the core of 
GRP’s mission as well as the results when recruiting 
companies to the market. However, it doesn’t 
happen in a vacuum. The Marketing team helps fill 
the top of the funnel with quality business prospects 
and utilizes business intelligence research tools, to 
reach potential clients. Continuing into this year’s 
strategy, an equal importance is placed on how 
prospects get to the decision-making stage.

To fill the top of the sales funnel with potential 
clients looking to locate in Greater Richmond, 
GRP marketed the region in a variety of ways – 
advertising (predominately digital), media relations, 
social media, newsletters, blogs, website and 
video. Key audiences of corporate executives in 
targeted industries were engaged as well as the site 
location consultants who advise them on roughly 
half of all projects. Outreach efforts were initiated 
to corporate advisors (lawyers, accountants), 
developers and brokers (both out of market and in 
market) as well as GRP’s public and private sector 
investors to elevate messaging. 

MARKETING COMMITTEE
GRP engaged and expanded its Marketing 

Committee made up of the best and brightest minds 
from companies throughout the region. This input 
from public- and private-sector members has been 
invaluable in guiding and shaping marketing efforts.

LANDING PAGE CONVERSIONS p
One such way GRP collected MQLs is through 
a series of digital landing pages tailored to the 
region’s seven shared target industries. This 
initiative was explored in FY21 with the first of 
three pages and expanded in FY22. The success of 
conversion rates from these landing pages assisted 
in lead generation efforts. 

DIGITAL MARKETING
GRP continued investing in digital marketing lead 
generation efforts aimed at re-engaging past clients 
who had become inactive through a targeted email 

1.1m

200+66k

1.5m
Social Media 
Impressions

Marketing Qualified 
Leads Generated

Sessions on  
GRPVA.com

Digital Advertising 
Impressions
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drip campaign. Utilizing direct LinkedIn messaging, 
we targeted potential clients resulting in an 
astounding open rate and several inbound leads. 
Advertising efforts were launched toward corporate 
executives in targeted industries with GRP Investor 
Wildfire assisting with LinkedIn and Google 
Ads campaigns while also issuing a retargeting 
program with Area Development magazine. Email 
lead generation was used by leveraging Business 
Facilities magazine subscribers.

The key deliverable for this department is the 
amount of Marketing Qualified Leads (MQLs) 
provided to the Business Development team for 
conversion into projects. This year, the amount of 
MQLs exceeded expectations: More than 200 were 
collected and are in the conversion process into 
Sales Qualified Leads.

MEDIA OUTREACH q
The Marketing team worked internally as well 
as with external vendors, including the Hodges 
Partnership, on outbound media messages. Due 
to several large company announcements, GRP 
was mentioned in many media outlets and across 
global wire services. As an example, the LEGO 
Group’s project announcement garnered 100+ media 

mentions just in the first two days including CNN, 
Bloomberg and the Wall Street Journal. GRP was 
also able to include investors, local entrepreneurs 
and influencers in key publications including Black 
Enterprise and Leaders magazine. 

RELAUNCHING GRPVA.COM p
A relaunch of our website, GRPVA.com, was the 
jewel of the department’s efforts this year. Rick 
Whittington Consulting was hired in a competitive 
process for its fourth company-led relaunch. An 
emphasis on visual storytelling was embedded in 
the design as well as a revamped content directory 
and navigation. However, the site continues to host 
a variety of valuable and dynamic information that 
site decision-makers have come to enjoy.

ARTICLE + MEDIA PLACEMENTS
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The Research team utilizes sophisticated business 
intelligence tools to stay on top of trends, analyze data 
and provide robust research for GRP as well as its 
local economic development partners. 

Nearly 90 requests for information from local and 
state partners as well as site location professionals 
were made throughout the last fiscal year. Due to 
unprecedented demand, timelines for responding 
to these requests became shorter and shorter as 
companies ramped up aggressive timelines for 
decision-making.

LISTS + RANKINGS q
The Research team held the task of improving the 
region’s appearance on important lists and rankings. 
By communicating with these outlets, the team can 
determine the methodology and send up-to-date 
data to influence outcomes. The publication rankings 
below are a sample of the data and research that the 
department aggregates on behalf of the region.

DATA UPDATES t
By keeping a pulse on new data and information 
discovery, the team regularly updated the data 
center section on the GRP website, provided input for 

requests from clients on an ongoing basis, analyzed 
data and even developed content for GRP blog posts. 
Their research and data was critical to GRP’s website 
relaunch project during Spring 2022.

The team continued the price analysis for the ACCRA 
Cost of Living Index each quarter which is used for 
metro-level comparisons. It also curated data for the 
Quarterly Economic Analysis and started the Jobs 
Recovery Report flyer for determining the post-COVID 
health for the region.

RESEARCH COMMITTEE
The Research Committee met quarterly to provide 
counsel on the types of research and analysis to 
conduct as well as tools to improve the region’s 
competitive position on lists and rankings. This group 
of investors and experts offered insight on economic 
trends as well as opportunities for GRP to investigate.

Top 20 Regional Economic  
Development Group

— Site Selection magazine, May 2022

Top 20 Best Places to Live
— Livability, Oct. 2021

#9 for Corporate Headquarters
— Business Facilities, July 2021

#3 mid-sized city  
for business investment
— Site Selection magazine, Jan. 2022

The below rankings are a direct result of the Research team submitting data about Greater Richmond:

RESEARCH



17

t ALLIANCE FOR BUILDING BETTER MEDICINE 
Along with its regional and local partners, GRP 
helped form the Alliance for Building Better 
Medicine to serve as the world’s central access 
point for the advanced pharma manufacturing 
process. GRP pledged its support to this initiative 
to expand the reach of the burgeoning cluster 
and attract like-minded companies to Greater 
Richmond. The Alliance was just named one of 
21 communities ro receive funds from the EDA’s 
Build Back Better Regional Challenge.

PARTNERING WITH RICHMOND REGION 
TOURISM + CHAMBERRVA u
Over the last two years, GRP has worked to 
strengthen relationships with partners throughout 
the community but especially with Richmond 
Region Tourism and ChamberRVA.

Together, the three organizations have worked to 
support Richmond International Airport (top right) 
in efforts to secure additional direct flights to the 
region.

GRP provides the research and analysis to make 
the business case for the airport as well as for 
ChamberRVA’s annual Intercity Visits including 
this year’s trip to Columbus, Ohio (bottom right). 
The three organizations are also partnering on a 
marketing inspiration campaign set to launch in 
FY23.

GLOBAL INTERNET HUB u
The RVA757 mega-region that runs from Greater 
Richmond to Hampton Roads is on its way to 
becoming a full-fledged Global Internet Hub 
(GIH). GRP supports the pursuit of the GIH 
designation to leverage the Richmond NAP and 
high speed subsea cables that run through the 
region on their way to Northern Virginia.

REGIONAL  
PARTNERSHIPS
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When the COVID pandemic hit in the middle of 
GRP’s five-year goals cycle, the organization didn’t 
know if it would be able to make up for the tragic 
loss of jobs and capital investment.

Early on, corporate decision-makers canceled 
or put expansion projects on hold while a global 
paradigm shift occurred.

Greater Richmond worked through pandemic 
challenges with several key business 
announcements and came out stronger. This 
fiscal year, historic amounts of capital investment 
and job creation helped the region surpass the 
organization’s five-year goals.

Over this span, 63 projects announced more than 
9,000 new jobs and $2.6 billion in capital investment. 
GRP surpassed goals for 6,000 jobs, hitting 151 
percent over the five-year mark. The organization 
also overreached its capital investment milestone of 
$1 billion by 264 percent.

Part of this surge is attributed to the prospect 
pipeline developed over the five-year time-frame 
which helped GRP keep projects moving during the 
pandemic. More than 1,000 leads were developed, 
eclipsing the goal of 786 by 128 percent.

This activity will ultimately contribute $3.88 billion in 
wealth creation in Greater Richmond.

SUCCESS 
OVER 

FIVE YEARS 

SELECTED PROJECT SUCCESSES
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17,772
Direct, Indirect  
+ Induced jobs

$1.06b
Direct, Indirect  

+ Induced wages

$3.88b
Wealth Creation

$1.87b
Capital Investment

$2.64b9,043 10.7m63
Capital InvestmentNew Jobs  

(as stated by company)
Square Feet of  

Real Estate Impacted
Projects

GRP’S 5-YEAR SUCCESS

GRP’S 5-YEAR ECONOMIC IMPACT

$351:1
Return on Investment

(2018-2022)
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When the Greater Richmond Partnership was 
established in 1994, the organization was funded as 
a 50/50 public-private non-profit. However, this equal 
funding split shifted to increased public sector funding 
and less private sector investment. During late FY21, 
GRP created the Vice President of Strategy position 
to provide a renewed focus on increasing investor 
engagement attracting new private sector investors. 

COMMITTEE ENGAGEMENT
One of the first new strategies to engage investors 
was to reinvigorate the Marketing Committee and 
create three new committees: Business Development, 
Research and Investor Relations. These committees 
provide ways for passionate investors to get more 
involved in regional economic development activities.

INVESTOR EVENTS
GRP continued to host quarterly investor forums 
on topics of relevance to our investor-base. New 
networking events such as Opening Night at the Flying 
Squirrels and attending a Richmond Kickers game 
were also added. 

PREPARING FOR THE FUTURE u
As the next three-year fundraising campaign ramps 
up, GRP began preparing with success stories and 
data analysis.

To demonstrate the organization’s value to investors, 
GRP’s Research team conducted an economic impact 
analysis of our FY23-25 campaign goal to attract more 
than 4,200 jobs with an estimated budget of $8 million. 
This analysis confirmed that every dollar invested in 
GRP will return $100 in new wages and benefits as 
well as $380 in new business sales.

RE-ASSESSING INVESTOR LEVELS
With guidance from the newly formed Investor 

Relations Committee, led by Bobby Ukrop of Ukrop’s 
Homestyle Foods and Dr. Cynthia Newbille of the City 
of Richmond, adjustments to GRP’s investor levels and 
benefits were implemented ahead of the FY23-FY25 
fundraising campaign. GRP’s new investment levels 
include:
n Regional Leadership Circle Champions: $100,000+
n Regional Leadership Circle Advocates: $50,000+
n Regional Leadership Circle Directors: $25,000+
n Premium: $10,000+
n Standard: $5,000+

INVESTOR  
ENGAGEMENT

$1,052:1
Return on Investment

(FY22)
For a breakdown of these business 
sales by industry, see the full analysis  
at www.grpva.com/ROI

$380:1

$100:1

New Business Sales

New Wages + Benefits

ROI GOALS (FY23-25)
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Hybrid Board Meeting at  
Gather Midlothian in Chesterfield

Visit to Creative Office Solutions in HanoverInvestor visit from Progressive Design

Event featuring GRP + all four localities in partnership with GRACRE

Business Development Committee  
Meeting at Allianz Partners in Henrico

Joint holiday party w/ Richmond Region Tourism 
at Kings Dominion in Hanover

Hanover Business Appreciation Event

Investor Forum on ESG w/ Karol Kain Gray, Sal Mancuso + Victor Branch
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Vice Chair
Charlene Whitfield
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Lincoln Saunders
Chief Administrative Officer  
City of Richmond

John A. Budesky
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Hanover County

Patricia S. O’Bannon 
Chairwoman
Henrico County 
Board of Supervisors

Dr. Joseph P. Casey
County Administrator 
Chesterfield County

Elena Edwards 
Chief Markets Officer
Allianz Partners

General Counsel
John D. O’Neill, Jr. 
Partner  
Hunton Andrews Kurth

John Vithoulkas
County Manager  
Henrico County

Karol Kain Gray
Senior Vice President  
+ Chief Financial Officer
Virginia Commonwealth 
University

John Asbury
CEO
Atlantic Union Bank

t Jennifer Wakefield, President + CEO
Mitchel Allen, EVP of Business Development
Michael C. Ivey, VP of Marketing + Communications
Angela Oakes, VP of Strategy
Chuck Peterson, VP of Research
Anita Saunders, VP of Operations

Kassidy Francis, Research Manager 
Kaylah Hurst, Lead Generation Manager
Jason Lee, Marketing Manager
Nicole Preisner, Business Development Manager
Fatima Osborne, Administrative Coordinator

BOARD OF  
DIRECTORS  

+ TEAM

TEAM

Angela Kelly-Wiecek
Chairwoman 
Hanover County
Board of Supervisors

Immediate Past Chair
Leslie Haley
Member  
Chesterfield County  
Board of Supervisors

Buck Stinson 
Senior Vice President  
U.S. Card Partnerships
Capital One

Chair-Elect
Dr. Cynthia I. Newbille
President
City of Richmond 
City Council

Chair
Sal Mancuso
Executive Vice President  
+ Chief Financial Officer
Altria Group, Inc.

Bobby Ukrop
Chairman + CEO 
Ukrop’s Homestyle Foods

Dr. Chris Chmura 
Founder + CEO
Chmura Economics  
+ Analytics
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PREMIUM INVESTORS

STANDARD INVESTORS
Anton Paar 

Barton Malow 
Baskervill 

Bon Secours 
Brightpoint Community College 

ChamberRVA 
Cherry Bekaert 

Chesterfield Chamber of Commerce  
City Central 

Clark Nexsen 
Collegiate School 

ColonialWebb 
Columbia Gas of Virginia 

Commonwealth Commercial Partners 
Community College Workforce  

Alliance (CCWA) 
Creative

Cushman & Wakefield | Thalhimer
Davenport & Co 

Dewberry 
Entec Systems 

Executive Leadership Forum 
EY 

FORVIS  
Fulton Bank 

GrayCo 
Hanbury 

Harris Williams & Co 
Have Site Will Travel 

Hilton Richmond Downtown 
Hirschler 

James River Insurance 
James River Transportation 

Jewett Automation 
Jewett Machine Manufacturing 

Joyner
Kaufman & Canoles 

Keiter 
Kings Dominion 

KPMG 
KVCF Solutions 

Letts Consult 
Lingerfelt Commonwealth Partners 

Long & Foster 
Luck Companies  

Marsh McLennan Agency 
McKesson Medical-Surgical 

Meta Platforms 
The Monument Companies 

Patient First 
Porter Realty Co. 

Progressive Design 
PwC 

Reynolds Development 
S.B. Ballard Construction Company 

S.W. Funk Industrial Contractors 
Shamin Hotels 

Sheetz 
South State Bank 

Southeast Industrial Equipment 
Sports Backers 

St. Christopher’s School 
Swedish Match 
Timmons Group 

TowneBank 
Universal 

Virginia Credit Union 
Virginia Maritime Association 
Whiting-Turner Contracting

Anthem Blue Cross Blue Shield 
Chmura Economics & Analytics 

Gilbane Building Co. 
GRACRE 

Gumenick Properties 
The Hodges Partnership 

Hourigan 

Kinsale Capital Group 
TRC Companies 

Richmond Association of REALTORS 
Wildfire 

Williams Mullen 
Whittington Consulting 

INVESTORS
2021-2022

REGIONAL LEADERSHIP CIRCLE

PUBLIC SECTOR PARTNERS

Jim
Ukrop
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The Greater Richmond Partnership is a 501(c)(3) nonprofit organization. 
A financial statement is available upon written request  

from the Office of Charitable and Regulatory Programs.

800 E. Canal Street  |  Suite 925
Richmond, VA 23219
804  643  3227 tel.
grpva.com


